A world of
creative collaboration

Glenn Goodwin - Creative



Brief: Refresh signature buscuit range and brand world
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Concept: to entice consumers trhough expressions and enjoyment and intrigue
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Brief: create a new style of cider brand
I was with the client from the beginning, developing every
element of the brand from bottle to social posts.

DRI Dinks 1D
T

RN

Qocado

Now AvALABLE

NOUVEAU

PRODUCT FEATURES
100% French cider  Made from hand  Naturallyglten Packed In an atractve
apple juice, zero picked apples free, vegan friendly, 0,33! stubby bottle
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- 2 X PERFECT SERVE
1. Properly chilled, straight from the bottle
2. Over-ce In shor tumbler lass, avays served to consumer wit the bottie
POINT OF SALE

RCHTASTE OF
REALIPPLE
Gallpette Is a premium French cldre made using only the finest cider apples,

hand picked from the lush green orchards of Northwest France. 5 o ]
Galipette is slowly fermented using only 100% apple juice, or pur Jus, and carefully “ALIP[ =

a naturally authentic cider, with a colour, aroma and flavour that exudes quality.
IGE BUCKETS TABLE TALKERS

WAITROSE Ssinsburys Morisons @ocado

100% PUREJUICE | NO ADDED SUGAR | GLUTEN-FREE | VEGAN FRIENDLY
COASTERS BAR RUNNERS



Brief: Create a new sku for Sheeba Kitten.
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SALMON SALMON

SHEBA KITTEN
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Senior Pet Month? We prefer "Classic Pet Month,"
darling. Show us your classic cat.
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Brief: create a new style of cider brand
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Brief: Create a limited edition can collection
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Brief: Create a new brand world for a Canadian Wellness App
Brand, Brand World and full App design.
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BAMBOO

BAMBOO

WELLNESS

Could we ask you
about your daily
routine?

Discover
YOGA G READ 5 Quif

Sally’s liked

Here are todays choices for you:

Culturally-tailored emotional wellness
for Asian American Moms




Brief: Create a standout Dog & Cat food brand
Spanish Start-up wanted to create a Pet Loving brand

BECAUSE WE ARF ALL Fanatic Pet LOVERS

BECAUSE WE ARE ALL Fanatic Pet LOVERS
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o u Fish & Sweet Pot Beef & Russet Pota
€12,00

Russet
Potato




Brief: Create a new brand for non alcholic wine.
The distinct iconic Brand we created is called Bolle (Meaning bubbles)

TROPICAL MANGO+ CHERRY+ MEDITERRANEAN
GREEN TEA BLACK TEA BLACK TEA GREEN TEA
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Brief: Re-fresh the Lifebouy Range to appeal more to household consumers

Fresh and clean approach
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WITH MULTI-VITAMINS

PINE & THYME OIL
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Brief: Brand Re-Fresh for Supercoat
Full design and range roll-out

YEARS MORE
of healthy life

SUPERCOAT.

Nourish Their Best Lif®
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HEALTHY WEIGHT
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Brief: Create Signature Premium Brand Range for Australian Supermarlet Chain




Personal Project: Create a TV Series to help restore Villages & Communities
I created the strategy, concept, brand called OUR VILLAGE - still in development

BUILDING COMMUNITIES WE ARE ALL PROUD OF

ABANDONED
COMMUNITY

INTRODUCTION THRIVING
OF PEOPLE/SKILLS COMMUNITY
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Brief: Style Guidelines for this prestigious Whiskey Brand
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Brief: Magazine brand for the Climate crisis information
I created the strategy, concept, brand 2030 - to role out across all touch points

2030

THE TIME IS NOW

% 2030 MAGAZINE
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http://issuu.com/planetb/docs/2050_issue_8_final_version/1?e=4060451/5670376

Brief: Launch a new Vodka Brand in Australia
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Brief: Create a distinct brand for a local butcher’s chain
I was involved from the ealry strategy, produced the brand ID - to role out across all touch points

~ PROVENANCE
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OPEN SINCE 8AM

PROVENANCE

VILLAGE BUTCHER ra—

www.provenancebutcher.com

VILLAGE BUTCHER



http://www.provenancebutcher.com/

-

s —

PROVENANCE

s peret=

MWW

Q seren Lgin /i PROVENANCE =0

HEAT DELI IDEAS - sHoPs OUR SUPPLIERS ABOUT ~ RECIPES

Click here to find out more about our nationwide next day delivery service.

Field to Fotk Free Range | British Family Farmed

PROVENANCE PICKS

Free Range Whale Chicken Fenton Fazm Eggs (6 ogge) Fres Range Porchetta
FROM £16.48 £3.00 FROM £22.99



Thank you

Glenn Goodwin - Creative

+34 6666 86 447 0sogoodwin.@mac.com www.glenngoodwin.me
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